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The Campaign has begun

September 1st marks the official start of Over the coming months, the CFC will ble .
the Cincinnati Metro Area Combined Fedeming to your agency to solicit your supt GOlng for the
eral Campaign and the Local Federal Coombit. If you have given before, you are well G |
nating Committee (LFCCyvhich is chargedaware of the good your gift does and wgd Oa
gAGK 2@SNESSAK Vi dhas bdeytkahkyydu il kdvance /fo€ your continued  The Local Federal Coordinatirlg
working diligently thrgughout thfa year tesupport. For those ero have not preyiousl Committee (LFCC) recently spt
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another successful Campaign. the year that you give. Even the smallest 4f ¢1 25 million.

. : ifts is very helpful to the charities that par . . . oA
H TheICombr:ne.d Fdederl.all Campa;g'::(g':c%?c,;s)ate in the CFC, so please consider mgk- P 2U +Fu +Ft & REdeyt SK
the only authorized solicitation of Federa g a donation, economic tribulations, most agent

employees in their workplaces on behalf (')'? cies have reported goals that ar
approved charitable organization¥he mis-  Finally, you should know that this ysur comparable to those of 2008. Se
sion of the CFC is to promote and suppd&ampaign. As a Federal employee, the CFG, 4 agencies are even acceptirlg
philanthropy through a program that is emis abenefit of your service and the staff of| ¢ challenge of goals that are 1
ployee focused, costfficient, and effectivethe Cincinnati Metro Area CFC is here 1 gyer the amount of actual contri
in providing all federal employees the opserveyou. If at any time you have a quest g gz A 2 ya NBOSAOSIR Rd
portunity to improve the quality of life fortion or concern about the Campaign, yol campaign.
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all. are encouraged to contact us at: . i

) ¢2 TAYR 2dzi e 2 dzNJ
the 2000 Campaign. 1o include pew charr, CCIMaU Mewo Arca CFC | for the 2009 Combined Federgl
ties, new Federal agencies, and new giving John ngd Peck Federal Building ; di Y al ke ‘
options. Please take a moment to review 550 I'\/Ialn.Street, Suite-116 pa|29n gqf)r matorzot Keyvx;ord e'\r. R
this newsletter to see all that has changed Cincinnati, OH 45202 5- Y ;J L .)/ g e 2\
since last year. There is also a wealth of in- (513) 6842515. dlnatc_)r. Find out at

: ' o cincycfc@gmail.com www.cincycfc.org.

formation at our website:
www.cincycfc.org 41,250,000

New to the 2009 Campaign

1. 29 new local charities (including one federation) were added to the Cincinnafi
Metro Area CFC.

2. The Campaign is proud to be pilotingradit card giving optiorfor donors. Our
CFC is one of only two campaigns nationwide offering this option in 2009.

2. The CFC hawo ePledge systemsCFCNexus is open for use by all Federal enp-
ployees and Employee Express can be used by certain Treasury employees

3. Seven counties have been addéde Cincinnati Metro Area CFC: Franklin and
Switzerland counties in Indiana; and Bracken, Fleming, Lewis, Mason, and Robgrt-
son counties in Kentucky.

4. The Campaign is pleased to oftlmor recognition giftsat three levels of giving.
In addition, The campaign will offer appreciation gift to firsttime donors
while supplies lastPlease see page four for information about how you can gét 0
your new CFC gear. $
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For more information about the CFC, take a look at our website: www.cincycfc.prg
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from the Campaign Chairman:

Dear fellow federal employee,

As our thoughts turn to fall and the
coming holidays, it is once again time f
our Combined Federal Campaign (CH
Last year, through your dedication an|
generosity, we raised $1,235,265 for d
serving charities throughout the Tatate
area, nation, and world.

The need in our community is great an
the charities that CFC supports do esse
tial work in improving the quality of life i
our region. Some of us have benefitg
directly from these organizations; the res
of us likely have family members, frieng
or acquaintances that these nonprofit of
ganizations have helped.

As you know, the CFC is almost exg
sively donoxdriven. In fact, following last
8SIFNRA OFYLIAIYyI 4
organizations you would like to see adde
to the Campaign. You answered the ¢
and we are pleased to offer several ne
organizations to which you can designa
a gift.

| urge you to continue to give as gene
ously as you have in the past. | also 3
you to speak directly to your emorkers

to urge them to join you in supporting the

CFC. You can ensure its success hy gi

your donations, and your time, in furthert

ance of this noble effort.

| thank you for your kindness and ge
erosity in supporting our past campaign
With your continued involvement, we ca

look forward to another successful effort

to give back to, and strengthen, our con|
munities.

)

fagk Craig, Direcfor
Zpartment of Energy

Cincinnati Consolidated Business Center

’

2009 Cincinnati Metro Area CFC Chairman

No gift is too small

Admittedly, it sounds trite and naive to . provide a day of supportive services

I

alre aSOSNE tAGGE S 0A andki§hgualiydechild tateffdr yoorfy K
sound like something my mother might say. mothers to help them complete
bl YRS o0& AGAaStFTI AdQa sckdoINARtend job trainidglayf RecureNH

brfor soliciting gifts from those of us that are
Chaying back school loans, raising children,
dbuying our first home, and so on. And yet,*
3'every year, there are those of us who feel
any gift we could offer would be far too
small to be helpful.

employment; or

provide one outing for approximately 6
adults with disabilities where appropri-
ate social skills and friendships can be
further developed, helping maximize

d their selfsufficiency.

n- For those people, consider this: even the
smallest gifts accomplish a lot. A donor that Now for the Sally Struthers moment: $1
dcan only participate at the minimum leveper pay comes to less than eight cents a
Lof $1 per pay period will still have a hugday. Not only that, but if every Federal em-
“impact. That donor could potentially: ployee thatR A Rgbdribute to the 2008
Campaign chose to participate this year at

. conserve 1 acre of threatened ecosys-" " .
tem: the minimum level, we would raise over
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o $270,006 Y2 NB G KIYy wHm: 2°
s * g callgae appligarpn fees Pixqgoal.
d prospective college student; L L
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all

remove 60 pounds of trash from
" P Pelps hundreds of causes

beach, catalogue it, and

. Every little bit

identify Wh@0s thousands of people. Every little bit

te , _
putit there; could make the difference between a cure

.« plant a tree in an innecity neighbor- for cancer sooner rather than later. And to

sk hood; @2dzz AdQa 2yfeée SAIKI

|« feed a hungry person healthy, nutri

ving tious meals for one week; For more examples of how your gift helpl)s

and to read testimonials from people

that benefit from the CFC, check this
newsletter throughout the Campaign of
go to our website at www.cincycfc.org.

provide for one child access to comm
nity academic enrichment activitie
such as clubs, camps and afsahool
programs;

1_

D.
h
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Upcoming Campaign Ki€Kfs

September 10 Comptroller of the Currency

(Treasury)

September 15 Environmental Protection Agency (EPA)

(Independent Agency)

US Commercial Service
(Commerce)

September 15

National Institute of Occupational Safety & Health (NIOSH)
(Health & Human Services)

September 21
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Campaign volunteer training continues

The first session of Campaign Coordi-Due to several recent requests fd
nator and Keyworker training for themore training dates, there will be moré
2009 Campaign was a resounding suiaining offered as dates and locatio
cess. Held on Thursday, Aug. 27, thee confirmed. There are also traini
training was hosted by Cincinnati Chilesources available online at the CIS
RNByQa | 2aLAGET | yebsitedand SyNdBdRest Frans e T
from the basics of the Combined Feder@iffice.
Campaign to how to run a successful

i o Training attendees found the sessi
campaign within a Federal agency.

to be informative for Campaign veteran§Fc Director Marcus Glasgow explains the complexities of the
Agencies represented include the Sand novices alike. If you are a Campai§ﬂ“b'”9d Federal Campaign to several Campaign volunteers in a
) i o ) ; ) N}AYyAy3a aSaarzy +Fid /AyOAyYyLlda
cial Security Administration, the USolunteer and would like more informaxistin shaw.

Postal Service, the Alcohol & Tobacco Tigpn about training opportunities or ac-

& Trade Bureau, the National Instituteess to training resources, please contact

for Occupational Safety and Health, antdle CFC Director, Marcus Glasgow, at

the 478th Engineer Battalion. (513) 6842515 or cincycfc@gmail.com.

Zero tolerance for coercion Code of Federal Regulations

2 KAtS GKS / 2Y0AYSR CSRSNI ¢
cion may sound like lip service, there are several reasons W
Federal employees should trust that there is truly no place f
coercion in the Campaign.

§950.108 Preventing coercive activity.

True voluntary giving is fundamental to Federal fundraising agtivi-
ties. Actions that do not allow free choices or create the appefr-
ance employees do not have a free choice to give or not to giye,
First, coercion hurts the Campaign. Neither the Cincinnd or to publicize their gifts or to keep them confidential, are con
Metro Area Campaign nor the US Office of Personnel Mana{trary to Federal fundraising policy. Activities contrary to the ngn
ment (OPM) is interested in permitting any action or behaviq coercive intent of Federal fundraising policy are not permitted|in
that discourages participation in the Campaign. Therefore, sin| campaigns. They include, but are not limited to:

coercion will tend to turn employees (both the victims of coerciol () Solicitation of employees by their supervisor or by any indjvid-
and their ceworkers) away from the CFC, the Campaign staff hl ya in their supervisory chain of command. This does not prolibit
an interest in preventing it. the head of an agency to perform the usual activities associajed
with the campaign kickff and to demonstrate his or her suppart
of the CFC in employee newsletters or other routine communjca-
tions with the Federal employees.

Next, coercion is contrary to Federal regulations. Most coq
cion as it relates to the CFC can easily be averted by having su
visors and employees familiarize themselves with the Code
Federal Regulations that governs this issue. (It is printed here | (b) Supervisory inquiries about whether an employee chose tp
our readers convenience.) This regulation covers everything frq Participate or not to participate or the amount of an employeels

pressuring employees to give to failing to offer the opportunity t{ donation. Supervisors may be given nothing more than summjary
participate in the CFC. information about the major units that they supervise.

Finally (and most importantly), coercion hurts employees. B e

OFdzasS GKS /c/ Aa (GKS SvyYLJx 2e g|(dEstablishing personal dollar goals and quotas. -3
cuted by, and participated in by Federal employees), it is son| (e) Developing and using lists of Roantributors.
what absurd to think that the Campaign is meant to victimize th
very people it is designed to serve.

(f) Providing and using contributor lists for purposes other than
the routine collection and forwarding of contributions and allof-
If you would like clarification on the Code of Federal Regu|ments, and as allowed under §950.601.

tions as it pertains to coercion or if you feel you or a fellow en| (g) Using as a factor in a supervisor's performance appraisal fhe
ployee is the victim of coercion, please contact the CFC Office. | results of the solicitation in the supervisor's unit or organizatign.
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Thank you for your gift

As with any philanthropic campaign, the CFC is extremely thankful for your contribution.
The donations with receive go a long way to help very many people. As a very small token
of our appreciation, we offer donor recognition gifts for various levels of appreciation.

« Back by popular demand, we offéFC Tip Cards
every donor that submits a pledge card.

"t

« Firsttime donors will receive €FC Mugvhile sup-
plies last

« Donors contributing at the $260 to $649.99 level wi
receive a handsom€FC Peto show off your sup-
port.

Combined
Federal Campaign

« Donors contributing $650 or more receive a sturdy
CFC 6n-1 Tool Setwhich includes flagand Philips

head screwdrivers, a level, and a flashlight, perfect
for those odd tasks around your home or office.

Your Gift

Camined Fedenil Campaign

Stay connected oo : The Cincinnati Metro Area CFC would Iikt to

Throughout the course of the Cam- Linenuna] Moo ares Ll thank the following for their sponsorship
the 2009 Campaign:

=4

paign, stay connected by reading the
Campaign Chronicland by checking our ’
website, www.cincycfc.org. The Cincinn facebook

Metro Area CFC can also be found on
facebook, twitter, YouTube, and flickr Cincinnati Metro Area CFC Government Employee
where you can find information, pictures, Insurance Company

videos, and news about CFC events. If you

’ - s s (GEICO)
have any Campaign information yoLf Ile\'M comtortthe sfeing
would like to share, such as kiokf dates, CITCRIHEREMTOY

fundraising events, or pictures, please let
us know. stay Connected

Greater Cincinnati
Federal Executive Board

~ ~ . facetionk NOW, Ly
2SQftf 0SS KFLIL¥E U2 aKIMNB ®2dzNJ | ISy Oé{
Campaign success with the rest of the
Greater Cincinnati Federal community.
Please send your Campaign news to
cincycfc@gmail.com.

Campaign Resources




