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Going for the 
Goal 

New to the 2009 Campaign 

1. 29 new local charities (including one federation) were added to the Cincinnati 

Metro Area CFC. 

2. The Campaign is proud to be piloting a credit card giving option for donors. Our 

CFC is one of only two campaigns nationwide offering this option in 2009. 

2. The CFC has two ePledge systems: CFCNexus is open for use by all Federal em-

ployees and Employee Express can be used by certain Treasury employees. 

3. Seven counties have been added the Cincinnati Metro Area CFC: Franklin and 

Switzerland counties in Indiana; and Bracken, Fleming, Lewis, Mason, and 

Robertson counties in Kentucky. 

4. The Campaign is pleased to offer donor recognition gifts at three levels of giv-

ing. In addition, The campaign will offer an appreciation gift to first-time do-

nors, while supplies last. Please see page four for information about how you 

can get your new CFC gear. 

For more information about the CFC, take a look at our website: www.cincycfc.org. 

By Rebecca Neal 

Federal Times 

     Asking co-workers to donate to the 

Combined Federal Campaign (CFC) can be 

stressful or uncomfortable, but it pays off 

when employees decide to donate, a long-

time CFC volunteer said.  

     “It was awkward the first time I asked, 

but it was a way to meet my co-workers 

and engage them in conversations about 

their interests,” said Luashawnna Malachi, 

a human relations program specialist at 

the Library of Congress. “If they say it’s 

no, then I respect that ... and it’s no and 

be done, but if they want to follow up 

later, I make sure to follow up.”  

     As the CFC’s annual pledge campaign 

kicks off this month and continues 

through Dec. 15, the National Capital Area 

campaign is striving to raise $64 million 

for more than 4,000 charities, up from 

$62.7 million in 2008. And CFC leaders are 

pushing volunteers to connect with their 

co-workers and leverage relationships to 

persuade more people to donate, even 

during the recession.  

     Personally approaching colleagues will 

be crucial to increasing participation, said 

Linda Washington, chairwoman of the 

National Capital Area’s Local Federal Coor-

dinating Committee and assistant secre-

tary for administration at the Transporta-

tion Department.  

     “The No.1 reason people give is be-

cause they are asked and because they 

are asked by someone they know. That 

fact will make more of a difference in the 

success of our campaign in 2009 than any-

thing else,” said Washington, who is also 

assistant secretary for administration at 

the Transportation Department.  

     But fundraising this year won’t be easy, 

Washington told more than 600 attendees 

at last week’s CFC National Capital Area 

Leadership Conference in Washington — 

even though charities need donations 

even more during economic downturns.  

     “If the Peace Corps had not already 

tagged the line ‘the toughest job you’ll 

ever love,’ then I could easily imagine that 

the Combined Federal Campaign would 

have claimed it,” she said. 

     President Barack Obama sent a taped 

message to the conference, urging em-

ployees to step up their donations even 

during tough times.  

     “You give when no one else would, you 

give when times are bad, and no one 

would fault you for saying, ‘Not this year,’ 

and I hope you’ll give even more now,” he 

said.  

     David Hermreck has successfully organ-

ized CFC drives at the National Oceanic 

and Atmospheric Administration in Wash-

ington and credits his success to connect-

ing with people. 

 See Personal Touch, Page 3 

Personal touch stressed in CFC drive  
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CFC Testimonial: Ensuring youth succeed in school and life  Upcoming Campaign Kick-Offs 

Sep. 15 Environmental Protection  Agency 

 (EPA) 

 (Independent Agency) 

Sep. 15 US Commercial Service 

 (Commerce) 

Sep. 21 National Institute of Occupational 

 Safety & Health (NIOSH) 

 (Health & Human Services) 

Sep. 21 US Trustee 

 (Justice) 

Oct. 1 National Labor Relations Board 

 (NLRB) 

 (Independent Agency) 

Oct. 1 Alcohol & Tobacco Tax & Trade 

 Bureau (TTB) 

 (Treasury) 

Oct. 1 US Army Corps of Engineers 

 (USACE) 

 (Defense) 

Oct. 1 IRS Submission Processing, CAS, 

 W&I 

 (Treasury) 

Oct. 1 IRS Office of Chief Counsel 

 (Treasury) 

Oct. 1 US Customs Regulatory Audit 

 Division (RAD) 

 (Homeland Security) 

Oct. 1 Social Security Administration 

 Teleservice Center 

 (Independent Agency) 

Oct. 1 Office of Administrative Law 

 Judges (OALJ) 

 (Labor) 

Oct. 1 Office of Labor Management & 

 Standards (OLMS) 

 (Labor) 

Oct. 1 Department of Housing & Urban 

 Development (HUD) 

 

Oct. 1 Federal Air Marshal Service 

 (Homeland Security) 

     A mom at 15, Nicole was uncertain 

about putting her infant son in someone 

else’s care, but at a CFC participating child 

care organization, Marquis was already 

flourishing after four months. This organi-

zation also helped Nicole enroll Marquis in 

another CFC program so that his learning 

could continue at home. Working with the 

home visitor taught Nicole how to make 

everyday moments learning experiences 

for Marquis. “We would talk about the 

colors of the sky and grass while walking 

to school.” 

     Marquis is getting ready to go to pre-

school in the fall, and having learned 

about science, math and reading at a CFC 

organization, Nicole knows he’s ready for 

success. “He’s my kid and I think he’s 

smart, but he’s shown skills that prove 

he’s on the right track.” The young mom 

has had her own successes, having gradu-

ated from high school to pursue a career 

in education. “I want my son to have a 

good education. He’s seen me graduate, 

and I expect the same for him. I hope he 

becomes the President when he grows up 

– he can be whatever he wants to be.” 

 

2008 Results 

58% increase in the number of quality-

rated early child care education cen-

ters in the region 

More than 5,500 children participated 

in quality-rated early child care educa-

tion programs supported by a local CFC 

Federation 

86% of youth engaged in service learn-

ing experienced academic improve-

ment and/or personal development 

More than 106,150 youth participated 

in out-of-school-time programs funded 

by this CFC Federation 

     The CFC aims to present an attractive 

assortment of qualified and fiscally re-

sponsible charitable organizations to the 

federal community for the annual cam-

paign. However, every year Federal em-

ployees find that organizations to which 

they would like to give are not on the list. 

Sometimes there are legitimate reasons 

why a particular agency cannot be found; 

but more often than not, an organization 

that isn’t listed simply doesn’t know about 

the CFC. 

     If you do not find a specific organization 

to which you would like to give, report 

that fact to the CFC Office and every effort 

will be made to get that charity to apply 

for participation in the next campaign. We 

will explain to them that some Federal 

employees would like to see their organi-

zations participate; we will explain what 

the CFC is and how it works; and we will 

forward them the appropriate application 

and even help them to fill it out. 

     The CFC is the employee’s Campaign—

it should therefore include the employee’s 

charities. To nominate an organization for 

inclusion in the 2010 Campaign, send that 

organization’s name in an email to 

cincycfc@gmail.com.  

“My favorite charity isn’t listed” 
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The Cincinnati Metro Area CFC would like 

to thank the following for their sponsor-

ship of the 2009 Campaign:  

 

 

Government Employee 

Insurance Company 

(GEICO) 

 

 

Greater Cincinnati 

Federal Executive Board 

Personal Touch 

From Page 1 

      Encouraging people to donate to drive 

up participation or meet a financial goal is 

the wrong tactic, he said.  

     “Hype doesn’t work too well. Even if the 

hype is true, I’m not interested in adding 

to a $62 million pot, I’m not interested in 

being the 150,001st donor — if it’s going 

to cost me,” he said.  

     Hermreck said employees can be turned 

into lifelong donors by connecting them 

with causes they love, such as Alzheimer’s 

research, military survivors and family sup-

port groups, the environment and animals.  

     “Success comes from making an emo-

tional connection. Most people who don’t 

donate probably haven’t been connected 

to the right need yet,” he said.  

     Hermreck said NOAA sets up tables in 

the cafeteria for charities, and a handful of 

charities stop by daily to talk with employ-

ees about their work. Small events such as 

that allow employees to interact and learn 

where their money goes, instead of visiting 

an overwhelming charity fair or just visiting 

Web sites.  

     “It’s not like there’s 100 tables to deal 

with; there’s three or four. It’s very man-

ageable,” he said.  

     Malachi said the Library of Congress 

volunteers want to increase participation 

from 32 percent last year to 34 percent 

this year.  

“We start by talking [to potential donors] 

about where the money goes, how they 

know the payroll deductions actually go to 

the charity, how much the administrative 

costs are. This builds confidence in the CFC 

as trustworthy,” she said.  

 

 

 

But not everyone is concerned about the 

economy’s possible effect on donors. 

Renee Pedersen, a project manager at the 

Nuclear Regulatory Commission (NRC), 

said she has no trouble approaching peo-

ple to donate because she’s outgoing.  

     “I can be very persistent,” she said with 

a laugh. “But I know when someone re-

sponds with a no, that no means no. For 

our new volunteers, we’ll be doing training 

on how to approach people. A lot of rea-

sons people don’t ask others is because 

they don’t feel comfortable.”  

     She also said she emphasizes that any-

one can donate any amount of money, 

trying to make sure employees don’t feel 

that only high rollers can participate in the 

CFC.  

     “Half of the employees at the NRC have 

five years of experience or less, and the 

new people may not be familiar with the 

CFC. They’re also on the lower end of sala-

ries, and living in D.C. is not very afford-

able,” she said. “I stress how an individual 

can contribute to the larger cause.”  

Upcoming Campaign Kick-Offs 
όŎƻƴǘΩŘύ 

Oct. 1 US Citizenship & Immigration 

 Services Cincinnati Sub Office 

 (Homeland Security) 

Oct. 1 Defense Contract Management 

 Agency (DCMA) 

 (Defense) 

Oct. 1 Social Security Administration 

 Franklin Field Office 

 (Independent Agency) 

Oct. 1 Outcalt Army Reserve Center, 

 633 QM BN 

 (Defense) 

Oct. 1 US Army ROTC - UC 

 (Defense) 

Oct. 1 US Army ROTC - Xavier 

 (Defense) 

Is your agency not listed? Contact 

your Campaign Coordinator or call 

the CFC Office at (513) 684-2515 to 

find out when your agency’s 

Campaign will kick-off. 

Downtown Area 

Campaign Kick-Off 

and 

Charity Fair 

Wednesday, October 7, 2009 

9am τ 1pm 

John Weld Peck Federal Building 

Rm. 4-519 

All Federal employees in the Cincinnati Metro 

Area CFC are welcome. Get information on 

local charities, get Campaign materials, etc. 

For more information, call (513) 684-2515. 


