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Going for the 
Goal 

New to the 2009 Campaign 

1. 29 new local charities (including one federation) were added to the Cincinnati Metro Area 

CFC. 

2. The Campaign is proud to be piloting a credit card giving option for donors. Our CFC is 

one of only two campaigns nationwide offering this option in 2009. 

2. The CFC has two ePledge systems: CFCNexus is open for use by all Federal employees 

and Employee Express can be used by certain Treasury employees. 

3. Seven counties have been added the Cincinnati Metro Area CFC: Franklin and Switzer-

land counties in Indiana; and Bracken, Fleming, Lewis, Mason, and Robertson counties in 

Kentucky. 

4. The Campaign is pleased to offer donor recognition gifts at three levels of giving. In addi-

tion, The campaign will offer an appreciation gift to first-time donors, while supplies last. 

Please see page four for information about how you can get your new CFC gear. 

For more information about the CFC, take a look at our website: www.cincycfc.org. 

     Every fall, CFC volunteers work hard to so-

licit gifts from their co-workers. Many Federal 

employees answer the call year to year to 

make the Cincinnati Metro Area CFC  the suc-

cessful Campaign it is. 

     This scene is played out in many of the na-

tion’s large workplaces as corporations and 

Federal agencies alike hold philanthropic fund-

raising campaigns for the betterment of their 

communities. 

     Acting as an advocate for those that give to 

charitable organizations, Charity Navigator is a 

nonprofit organization that provides news and 

advice to donors who are given the opportu-

nity to support their favorite charities through 

such campaigns. 

     Each year, approximately $4.8 billion is do-

nated to America’s charities through work-

place giving campaigns. As an employee of the 

federal government, you have the opportunity 

to participate in one of these programs—the 

Combined Federal Campaign. 

     While workplace giving was designed to 

improve America’s charities’ efficiencies, 

benefits exist for both the employee and par-

ticipating charity. For the employee, these 

programs offer the convenience of automatic 

payroll deductions without losing the tax 

benefits of charitable giving. For the charity, 

even a small pledge from an employee makes 

an impact. 

     Charity Navigator, America’s largest evalua-

tor of charities, offers five tips as a guide for 

federal employees who donate through the 

Combined Federal Campaign. These tips are 

shown in the box to the right. 

     In each of its next five issues, the Campaign 

Chronicle will examine each of these five tips 

more thoroughly. The leadership of the Cincin-

nati Metro Area CFC highly recommends Char-

ity Navigator as a source of information for 

CFC donors because of its frank and honest 

position and its proven record as an advocate 

for donors. 

     F o r  m o r e  i n f o r m a t i o n ,  v i s i t 

www.charitynavigator.org.  

Independent organization gives advice to CFC donors 

Charity Navigator’s Five Tips 

for CFC Donors 
 
1. Examine your values to deter-

mine which causes you want to 
support. 

2. Review your personal finances to 
determine how much you can 
afford to give. 

3. Learn how the participating 
charities were pre-screened and 
back it up with your own re-
search. 

4. Find out what percentage of your 
donation is going to the charities 
you’ve chosen. 

5. At the end of the year, find out 
how your donations were put to 
use. 

http://www.charitynavigator.org/
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Upcoming Campaign Kick-Offs 

Oct. 1 National Labor Relations Board 

 (NLRB) 

 (Independent Agency) 

Oct. 1 Alcohol & Tobacco Tax & Trade 

 Bureau (TTB) 

 (Treasury) 

Oct. 1 US Army Corps of Engineers 

 (USACE) 

 (Defense) 

Oct. 1 IRS Submission Processing, CAS, 

 W&I 

 (Treasury) 

Oct. 1 IRS Office of Chief Counsel 

 (Treasury) 

Oct. 1 US Customs Regulatory Audit 

 Division (RAD) 

 (Homeland Security) 

Oct. 1 Social Security Administration 

 Teleservice Center 

 (Independent Agency) 

Oct. 1 Office of Administrative Law 

 Judges (OALJ) 

 (Labor) 

Oct. 1 Office of Labor Management & 

 Standards (OLMS) 

 (Labor) 

Oct. 1 Department of Housing & Urban 

 Development (HUD) 

Oct. 1 Federal Air Marshal Service 

 (Homeland Security) 

Oct. 1 US Citizenship & Immigration 

 Services Cincinnati Sub Office 

 (Homeland Security) 

Oct. 1 Defense Contract Management 

 Agency (DCMA) 

 (Defense) 

Oct. 1 Social Security Administration 

 Franklin Field Office 

 (Independent Agency) 

Oct. 1 Outcalt Army Reserve Center, 

 633 QM BN 

 (Defense) 

Oct. 1 US Army ROTC - UC 

 (Defense) 

Oct. 1 US Army ROTC - Xavier 

 (Defense) 

The 2009 Combined Federal Campaign is under way. Federal 
workers don't need to be told how important it is to help 
charities, especially this year. And I don't have to tell you 
how important the CFC is to millions of Americans who bene-
fit from the charities it funds. With over $6 billion raised, 
we're still getting stronger every year. 

But there is one more reason why I hope you'll do all you can 
to encourage support for the CFC: we need to show the 
American people who Federal workers really are. For over 
three decades, Federal workers have been denigrated and 
maligned. These attacks have hurt recruitment, they've hurt 
retention, and ultimately, they impair our ability to serve the 
American people. With all the challenges we face today, we 

need the best and the brightest in Federal Government. We need to bring pride back to 
Federal service. 

I've always said that Feds are big-hearted people. The CFC is perhaps the best demon-
stration of this. Giving is its own reward, and that's why Federal workers do it. The CFC 
is a great opportunity to showcase our workforce, so let's do all we can to beat our pre-
vious donation records. Together, we can help meet the needs of our fellow Americans 
who are counting on charities, and show the American people what Federal workers are 
all about. 

 

 

 John Berry, 
 Director 
 US Office of Personnel Management 

from the Director of OPM 

Federal Times unveils 
new feature 

     Readers of the Federal Times might have 
seen recent articles about the CFC. These arti-
cles and other helpful information pertaining 
to the Campaign are now all in one place on 
t he publication’s website, 
www.federaltimes.com. 

     At the CFC Info Center, readers can find 
news about the CFC and information on na-
tional and international charities. As donor 
consider the worthy causes to which they 
would like to give, the CFC Info Center may 
prove to be an invaluable tool. 

     The articles written about the CFC will be 
placed in this special section, which will re-
main posted throughout the Campaign, says 
Rebecca Neal, reporter for the Federal Times. 

     Federal employees of the Cincinnati Metro 
Area CFC are encouraged to check out the site 
and send their reviews to cincycfc@gmail.org. 
Share your opinions with your fellow feds. 
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The Cincinnati Metro Area CFC would like 

to thank the following for their sponsor-

ship of the 2009 Campaign:  

 

 

Government Employee 

Insurance Company 

(GEICO) 

 

 

Greater Cincinnati 

Federal Executive Board 

 

Downtown Area 

Campaign Kick-Off 

and 

Charity Fair 

Wednesday, October 7, 2009 

9am τ 1pm 

John Weld Peck Federal Building 

Rm. 4-519 

Get info from charities: 

Ronald McDonald House 

LEAF International 

Cincinnati Public Radio 

Girl Scouts of Kentuckiana 

Fernside Center for Grieving Children 

The Thank You Foundation 

Dayton Christian Center 

Make-A-Wish 

Cincinnati Children's Hospital 

...and more 
 

All Federal employees in the Cincinnati Metro 

Area CFC are welcome. Get information on 

local charities, get Campaign materials, etc. 

For more information, call (513) 684-2515. 

Philanthropy comes in many shapes and sizes. 

Could your favorite charity use a $5,000 gift? 

Sure. But there is a lot of need for smaller 

gifts as well. Consider the value of gifts at 

several different levels: 

 

 

$2 per pay period  

Feeds three hungry people healthy, nutritious 

meals for one week. 

 

$2 per pay period  

Provides three days of quality child care 

where the child will develop social and emo-

tional, literacy, and language skills while their 

parents go to work confident the child is in a 

nurturing environment.  

 

$2 per pay period  

Provides three days of supportive services and 

high-quality child care for young mothers to 

help them complete school, attend job train-

ing or secure employment. 

 

$2 per pay period  

Helps one adult advance their literacy skills 

through tutoring, improving their level of 

functioning at work, at home or in the com-

munity. 

 

$2 per pay period  

Provides two children access to community 

academic enrichment activities such as clubs, 

camps and after-school programs.   

 

$2 per pay period  

Provides one outing for approximately 12 

adults with disabilities where appropriate so-

cial skills and friendships can be further devel-

oped, helping maximize their self-sufficiency.  

 

$4 per pay period  

Positive, life-enhancing activities help children 

learn to resist peer pressure and improve 

communication skills.  $2 a week helps ensure 

five children develop these conflict resolution 

skills. 

 

$6 per pay period  

Good nutrition is one key to a childôs healthy 

development. $3 a week helps eight families 

learn behaviors that support maintaining 

young childrenôs healthy body weight. 

 

$8 per pay period  

Increasing social interactions maximizes older 

adultsô social and emotional well-being.  $4 a 

week provides two older adults access to so-

cial activities and community resources.  

 

 

 

$10 per pay period  

Provides one service outing for approximately 

60 adults with disabilities where appropriate 

social skills and friendships can be developed, 

helping maximize self-sufficiency.  

 

$14 per pay period  

Increasing parenting skills improves family 

functioning, family health and promotes child 

development.  $7 a week provides the oppor-

tunity to learn new skills.  

 

$16 per pay period  

Connecting with teachers and the community, 

getting a great report card, and achieving 

promotion to the next grade are the founda-

tion of academic success.  $8 a week helps 

three kids access activities leading to these 

results.  

 

$18 per pay period  

Home delivered meals provide more than 

nutrition ï they provide a point of socializa-

tion and help to ensure frail older adults are 

able to remain in their own home. $9 a week 

provides 75 meals.  

 

$30 per pay period  

Provides seven children access to community 

activities such as clubs, camps and after-

school programs.  

 

$30 per pay period  

Provides three children (ages 0-3 years) with 

comprehensive well-child exams as recom-

mended by the American Academy of Pediat-

rics.  

 

$36 per pay period  

Provides a series of 10 therapy sessions to 

strengthen a family and improve parent/child 

relationships.  

 

$44 per pay period  

Transitions one person from welfare to work 

through job training and skill development.  

 

$80 per pay period  

Provides three months of quality child care to 

develop social, emotional, literacy, and lan-

guage skills while their parents go to work 

confident the child is in a nurturing environ-

ment.  

 

$92 per pay period  

Provides four months of supportive services 

and high-quality child care for young mothers 

to help them complete school, attend job 

training or secure employment. 

Your gift at work 


