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Going for the 

Goal 

Donors can search charities, use credit cards  
By Rebecca Neal 

Federal Times 

     When some Combined Federal Campaign 
donors said they wanted to make their do-
nations using credit cards, Cincinnati CFC 
director Marcus Glasgow was skeptical. 

     “But then people said they could get 
airline miles through their credit cards be-
cause of CFC donations, and that’s some-
thing I can understand,” Glasgow said. 

     Many CFC campaigns are stepping up 
their online offerings this year, expanding 
the ways donors can pay for their contribu-
tions and offering them new ways to find 
compatible charities. CFC donations tradi-
tionally are made through payroll deduc-
tions, but donors are welcoming the oppor-
tunity to shop online and earn rewards 
points by paying with plastic. 

     Campaigns now are making payroll de-
duction options more visible online, hoping 
to increase donations during an economic 
downturn. John Clausen, director of the 
Greater Indiana CFC, said his campaign 
started piloting an e-pledge effort that ac-
cepted credit and debit cards in 2007. The 
region’s federal offices will be eligible for e-
pledge this year, and he’s hoping 40 per-
cent of the campaign’s donations will be 
made online through credit cards or payroll 
deduction. Younger people are more com-
fortable shopping online and prefer to do-
nate at their leisure, he said. 

     “They don’t think it’s anything different 
than purchasing from eBay or Amazon,” he 
said. 

     The National Capital Area CFC, the na-
tion’s largest, is also offering credit, debit 
and electronic bank transfers, also known 
as e-checks, online. The option of credit and 
debit payments first debuted in 2006 with 
the CFC Overseas campaign. It was success-
ful enough to be expanded to all agencies 
this year, said Wendy Beach, director of 
communications for Global Impact, which 
oversees the National Capital Area CFC. 

     Payroll deductions are also being offered 

for many agencies, she said. Beach said the 
National Capital Area CFC (CFCNCA) is also 
promoting improved charity searches on its 
Web site, www.cfcnca.org. 

     Potential donors can find the charities 
they seek by searching for key word, ZIP 
code and administrative costs, among other 
criteria. It’s much easier to look at charities 
online than flipping through the 152-page 
catalog of more than 4,000 charities, she 
said. 

     “Donors prefer going online and around-
the-clock access. It’s still about the personal 
touch, but it’s an additional option to give 
donors a charity search,” she said. 

     CFCNCA Executive Brad Trullinger said 
the online tools have a “21st century feel-
ing” and helped him persuade an under-30 
Office of Personnel Management employee 
to take a closer look at CFC’s charities. 
“Others are concerned about getting their 
catalogs to find charities, but he said no, 
he’d rather go online,” said Trullinger, a 
managing officer at the Labor Department’s 
Mine Safety and Health Administration. 

     The improved online searchability also 
allowed CFCs to print far fewer catalogs. 
The CFCNCA will print 250,000 catalogs, 
compared with last year’s 400,000, for a 
savings of more than $100,000, Beach said. 
The Greater Indiana CFC will print 10,000 
catalogs, 1,000 fewer than last year, for the 
60-county area. 

     “It costs 75 cents per book, so that 
means we can save $800 this year,” Clausen 
said. “We don’t rely on the books so much 
as directing people to our Web site.” 

     In Cincinnati, Glasgow said new media 
tools are likely to be more appealing to 
younger employees. “We have a bad track 
record attracting younger donors because 
we’re not up with the times,” he said. He’s 
using Facebook and Twitter to promote CFC 
meetings and training activities. 

     Directors hope the changes will keep 
revenues steady during a sour economy. 
While the National Capital Area CFC has set 

a goal of $64 million, $1.3 million more than 
2008, other CFCs aren’t so optimistic. The 
Greater Indiana CFC raised $1.275 million 
last year, and it has lowered its goal to $1.2 
million this year because of the economy. 
One Postal Service plant in Fort Wayne that 
brought in $26,000 last year has since 
closed, leaving Clausen wondering if em-
ployees will be able to donate as they have 
previously. 

     “I think that may be a challenging goal 
for us. It may be that kind of year,” he said. 
Glasgow agreed. He’s hoping his Cincinnati 
CFC can match last year’s total of $1.25 
million. “‘Flat’ is the new ‘up.’ We’re hoping 
we can just make that,” he said. 

Last week, the Campaign achieved 
its first $50 thousand toward its 
goal. Congratulations to the agen-
cies that have given the Campaign 
its great start. 
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Upcoming Campaign Kick-Offs 

     The following agencies will kick-of their 

Campaigns on Thursday, Oct. 1:  

 

National Labor Relations Board 

Alcohol & Tobacco Tax & Trade Bureau 

US Army Corps of Engineers 

IRS Submission Processing, CAS, W&I 

IRS Office of Chief Counsel 

US Customs Regulatory Audit Division  

SSA Teleservice Center 

Office of Administrative Law Judges 

Office of Labor Management & Standards 

Department of Housing & Urban 

     Development 

Federal Air Marshal Service 

US Citizenship & Immigration Services 

     Cincinnati Sub Office 

Defense Contract Management Agency, 

     Ohio River Valley 

Defense Contract Management Agency, 

     GE Aircraft Engines 

SSA Franklin Field Office 

Outcalt Army Reserve Center, 633 QM BN 

US Army ROTC - UC 

US Army ROTC - Xavier 

Federal Bureau of Investigation, Covington 

US Court of Appeals, 6th Circuit 

US Immigrations & Customs Enforcement, 

     Northern Kentucky 

 

Don’t see your agency? Several agencies 

will be kicking off soon after the 1st of 

October. Ask your Campaign Coordinator 

or Agency Head when they have sched-

uled your Campaign or call the CFC Office: 

(513) 684-2515. 

 

Look here next week for a list of agencies 

that have yet to schedule your Campaign. 

New to the 2009 Campaign 

1. 29 new local charities (including one federation) were added to the Cincinnati 

Metro Area CFC. 

2. The Campaign is proud to be piloting a credit card giving option for donors. Our 

CFC is one of only two campaigns nationwide offering this option in 2009. 

2. The CFC has two ePledge systems: CFCNexus is open for use by all Federal em-

ployees and Employee Express can be used by certain Treasury employees. 

3. Seven counties have been added the Cincinnati Metro Area CFC: Franklin and 

Switzerland counties in Indiana; and Bracken, Fleming, Lewis, Mason, and Robert-

son counties in Kentucky. 

4. The Campaign is pleased to offer donor recognition gifts at three levels of giving. 

In addition, the campaign will offer an appreciation gift to first-time donors, while 

supplies last. 

For more information about the CFC, take a look at our website: www.cincycfc.org. 

 

CFC Testimonial: Organizations assist the visually impaired 

     A local organization has as its mission 

to promote independence and foster the 

highest quality of life for people with vis-

ual impairments, including those with ad-

ditional disabilities.  

     This organization was founded as a resi-

dence for blind women in 1903 and over 

the last century has evolved into a multi-

faceted organization with an array of ser-

vices and a skilled staff to address the 

needs of people with visual impairments. 

     Its innovative programs include com-

munity living support and a youth initia-

tive with a focus on developing the skills 

people with visual impairments need to 

become independent in the community. 

An array of employment services help 

individuals maximize their earning poten-

tial and job satisfaction, both on site in our 

manufacturing center and in the local job 

market. It is also a major manufacturing 

center, producing millions of custom 

pressboard and manila file folder products 

and traditional and biodegradable paper 

cups.  

     Much praise and appreciation from  

several of its beneficiaries has been given 

to this organization over the years. Con-

sider the many ways in which your CFC  

contribution could help this organization. 

     “For many years I have read a number 

of your many books and magazines that 

you print. I wish to thank one and all for 

the wonderful work you to give blind peo-

ple, such as myself, the independence to 

live normal, useful lives. Thanks again.” 

 – P. Mulvey 

     “I can’t thank you enough for the com-

puter skills you taught me. You have truly 

changed my life and reopened the world 

for me.” 

 – F. White 

     “After suffering an injury at my regular 

place of employment, I was temporarily 

hired to work at this organization. My 

time there was an experience I will never 

forget. The people are very special and 

touched my life in a way I never could 

have imagined. I will definitely stay con-

nected to this organization as a volunteer 

and friend.” 

 – B. Horsley 
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     In it’s first installment in a series that 

examines advice given by Charity Naviga-

tor, the Campaign Chronicle examines the 

first tip: Examine your values to determine 

which causes you want to support. 

     Charity Navigator’s tip reads as follows: 

Workplace giving campaigns are user-

friendly in part because they offer lots of 

choices. Employees have the option to con-

tribute to all the participating charities or 

to designate their donation to specific 

charities. Therefore, before you participate 

ƛƴ ȅƻǳǊ ŜƳǇƭƻȅŜǊΩǎ ǿƻǊƪǇƭŀŎŜ ƎƛǾƛƴƎ ŎŀƳπ

ǇŀƛƎƴΣ ȅƻǳΩƭƭ ƴŜŜŘ ǘƻ ǊŜŦƭŜŎǘ ƻƴ ǘƘŜ ƛǎǎǳŜǎ 

ȅƻǳ ŦŜŜƭ ŀǊŜ Ƴƻǎǘ ŎǊǳŎƛŀƭΦ ²ƘŜǘƘŜǊ ȅƻǳΩǊŜ 

concerned about the environment and be-

lieve the ocean needs to be cleaned up, or 

worried about the well-being of individuals 

in your community and want to support a 

local food bank, you should have plenty of 

choices that reflect your personal beliefs 

and values. 

     The Combined Federal Campaign is de-

signed exactly in the way that Charity Navi-

gator describes—and the choice is entirely 

yours. Consider the following: 

You can give to all organizations or give to 

only those you choose. Most contributors 

to the CFC designate the organizations that 

are to receive their gifts; simply indicate 

the organizations by submitting their 5-

digit code. However, about 10% of the 

contributions are undesignated. Those 

funds are distributed over all organizations 

in the proportion that those organizations 

received designated gifts. 

You can give to whatever cause you 

choose, such as services to the disabled, 

veterans organizations, arts organizations, 

etc. An easy way to find organizations that 

address the issues about which you are 

most passionate is to search organizations 

by their National Taxonomy of Exempt 

Entities (NTEE) codes. All of the charitable 

organizations involved in the CFC identify 

with at least one of the 26 NTEE groups. 

These are shown in the table below. Find 

the searchable list of charities at our web-

site, www.cincycfc.org. 

You can give to national and international 

organizations or to charities that operate 

in our local community. Both the online 

list of charities and the hard copy cam-

paign directory have sections devoted to 

international, national, and local organiza-

tions. Some donors like to give to national 

organizations where more contributions 

pool to form larger budgets with which to 

address their concerns. Other donors pre-

Charity Navigator’s Five Tips 

for CFC Donors 
 
1. Examine your values to determine which 

causes you want to support. 

2. Review your personal finances to deter-
mine how much you can afford to give. 

3. Learn how the participating charities 
were pre-screened and back it up with 
your own research. 

4. Find out what percentage of your dona-
tion is going to the charities you’ve cho-
sen. 

5. At the end of the year, find out how your 
donations were put to use. 

Charity Navigator Tip #1: Examine your values 

NTEE Codes 
 

A Arts, Culture, and Humanities 

B Educational Institutions & Related Activities 

C Environmental Quality, Protection & Beautification 

D Animal Related 

E Health – General and Rehabilitative 

F Mental Health, Crisis Intervention 

G Disease, Disorders, Medicinal Disciplines 

H Medical Research 

I Crime, Legal Related 

J Employment, Job Related 

K Food, Agriculture, and Nutrition 

L Housing, Shelter 

M Public Safety, Disaster Preparedness & Relief 

 
 

N Recreation, Sports, Leisure, Athletics 

O Youth Development 

P Human Services – Multipurpose and Other 

Q International, Foreign Affairs, National Security 

R Civil Rights, Social Action, Advocacy 

S Community Improvement, Capacity Building 

T Philanthropy, Voluntarism & Foundations 

U Science & Technology Research Institutes, Services 

V Social Science Research Institutes, Services 

W Public, Social Benefit: Multipurpose, Other 

X Religion Related, Spiritual Development 

Y Mutual/Membership Benefit Organizations, Other 

Z Other 

fer to keep their contributions in the local 

community. The choice is yours. 

The CFC prides itself on giving the greatest 

possible  level of choice to it donors. In so 

doing, donors are provided with the tools nec-

essary to give according to their values and 

their beliefs. In considering Charity Naviga-

tor’s first tip, to examine your values, use the 

resources provided by the Cincinnati Metro 

Area CFC to their fullest. For more informa-

tion, visit our website, www.cincycfc.org. 

http://www.charitynavigator.org/
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The Cincinnati Metro Area CFC would like 

to thank the following for their sponsorship 

of the 2009 Campaign:  

 

 

Government Employee 

Insurance Company 

(GEICO) 

 

 

Greater Cincinnati 

Federal Executive Board 

 

Downtown Area 

Campaign Kick-Off 

and 

Charity Fair 

Wednesday, October 7, 2009 

9am — 1pm 

John Weld Peck Federal Building 

Rm. 4-519 

Get info from charities: 

Ronald McDonald House 

LEAF International 

Cincinnati Public Radio 

Girl Scouts of Kentuckiana 

Fernside Center for Grieving Children 

The Thank You Foundation 

Dayton Christian Center 

Make-A-Wish 

Cincinnati Children's Hospital 

...and more 
 

All Federal employees in the Cincinnati Metro 

Area CFC are welcome. Get information on 

local charities, get Campaign materials, etc. 

For more information, call (513) 684-2515. 

Q.   What Are The Costs Of The Campaign? 

A.   Historically, campaign costs nation-wide have averaged ten percent. [In Cincinnati, 
the 2008 Campaign costs were 8.9%.] These funds were spent on printing materi-
als, training volunteers, auditing contributions, and other administrative expenses. 
All local campaign costs are reviewed and approved by the LFCC governing the local 
campaign. On average, this cost is low compared with other fundraising campaigns; 
therefore, every dollar you pledge goes a very long way toward helping others. 

Q.   Many donors only contribute 1 dollar per pay period. Has OPM considered a na-
tionwide pledge minimum of 2, 3, or 5 dollars to increase revenue? 

A. 5 CFR Part 950.901(e)(1) states, "The minimum amount of the allotment will be 
determined by the LFCC but will not be less than $1 per payday, with no restriction 
in the size of the increment above that minimum." OPM does not plan to change 
the regulatory minimum since the LFCC can determine its own minimum for their 
specific CFC. [The Cincinnati Metro Area LFCC has not set a minimum since even $1 
per pay period is a valuable and much appreciated gift. To set a minimum would 
above that would deny donors who can only afford that level the opportunity to 
give.] 

Q. Can a federal employee donate to a local charitable organization in a neighboring 
CFC campaign area? 

A. No. As stated in 5 CFR 950.103(h), a federal employee may participate in a particu-
lar CFC only if that employee's official duty station is located within the geographic 
boundaries of that CFC. Campaign boundaries are strictly determined and approved 
by OPM. [However, there is no reason why organizations that are local to adjacent 
Campaigns cannot be listed in the Cincinnati Metro Area CFC’s Campaign Directory. 
To nominate an organization for inclusion in the 2010 Campaign, email that organi-
zation’s name (and address, if known) to cincycfc@gmail.com.] 

Q. Can CFC donors who give above a certain level be listed in a PCFO publication or 
recognition ceremony? Does the campaign have to get permission from all of the 
donors? Is it a breach of confidentiality? 

A. Recognition of employees who give above a certain level is permitted at CFC-
related awards ceremonies, with the donor's permission. If the donor pledged to 
the PCFO, as a charitable organization, specifically and authorized his/her name 
release on the pledge form, the PCFO may list the name in a PCFO publication with 
the donor's permission. Please note that release of contribution amounts is not 
permitted, therefore the amount of the donation may not be noted in the PCFO's 
publication. The PCFO may not use the names of employees who authorized the 
release of their names if they donated to other participating charitable organiza-
tions, even members of the PCFO's federation. For more information see 5 CFR Part 
950.601. [The Cincinnati Metro Area CFC does not publically recognize donors nor 
does its PCFO accept donations through the CFC.] 

Q. Can new hires be asked to give when they join a federal agency even if it is not 
during the campaign? 

A. No. Federal employees may be solicited to give only during the CFC campaign pe-
riod. 

Q. Can the LFCC extend the campaign period based on local circumstances? 

A. The LFCC has the authority to determine the campaign period in its area. If an 
agency needs additional time, the LFCC may grant an extension No campaign may 
start before September 1 or be extended beyond December 15 without the permis-
sion of the Director. 

Frequently Asked Questions 


