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More Campaigns allowing online donations

By Stephan Losey
Federal Times

The use of online pledging in the Combined
Federal Campaign will continue to expand this
year.

The Office of Personnel Management said
Oct. 9 that 43 campaigns this year will allow
employees to use Employee Express, the gov-
ernment’s electronic payroll and personnel
system, to pledge a portion of each paycheck
to their preferred charities. That’s up from 32
campaigns last year, and far more than the
seven campaigns using the system in 2007..

And when another program developed by
a Minnesota company called CFC Nexus is
factored in, 56 local campaigns nationwide
will be able to offer agencies in their areas the
option of pledging online.

“We’re expanding technology to make giv-
ing as easy as possible,” CFC Director Mark
Lambert said. “More and more local cam-
paigns are providing online giving options to
federal employees.”

CFC officials said Employee Express and CFC
Nexus allow employees to donate easier and
faster than with paper-based pledge cards.

Under the online pledging system, partici-
pants choose the charities they wish to do-
nate to from an online catalog, then select
how much they want to give, and submit their
donations electronically.

Employee Express automatically deducts
the donation amount from an employee’s
paycheck. CFC Nexus, which is not directly
linked to payroll systems, requires staffers in
an agency’s payroll office to manually enter
employees’ charitable deductions.

The programs also prevent errors by imme-
diately validating charity codes and refusing
to accept incorrect ones, and they speed up
processing by cutting down on data entry.

See Online, page 2

Online pledging to Combined Federal Campaign charities is increasing:

43
32

Campaigns using 27

Employee Express

system 18

Campaigns using 7

CFC Nexus system 4

2007 2008 2009

Electronic pledge amounts $10.5 $18.2 n/a
(in millions of dollars)
Employees pledging online 21,200 35,710 n/a

SOURCES: Office of Personnel Management, CFC Nexus
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Going for the
Goal

The Campaign has reached
15.4% of its goal with 193,397.
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The Cincinnati Metro Area CFC
would like to thank the following for
their sponsorship of the
2009 Campaign:

Government Employee
Insurance Company
(GEICO)

Greater Cincinnati
Federal Executive Board
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CFC Testimonial: Organization grants wishes to special kids

Born with a condition called Gastroschisis, Jaci’s intestines de-
veloped outside of her body while in the womb. Abandoned at
birth, Jaci spent her first four months undergoing life-saving treat-
ments in a neonatal intensive care unit.

She was sent home into the care of foster parents Beverly and
Tom, who later adopted Jaci. The willowy nine-year-old cannot eat
the way normal children can—her diet must be strictly controlled.
Her health must be constantly monitored by her parents and a
team of doctors and specialists.

“I didn’t have much of a medical background...but | was about
to receive one,” says Beverly.

They often have to travel several hours so that Jaci can receive
the care she needs as she undergoes treatment for liver failure and
prepares for a transplant. “We almost lost her twice. Our prayers
were answered when she miraculously pulled through.”

The family, which includes eight adopted special needs children
and four grown biological children, has their hands full. A team of
25 occupational, physical and speech therapists visit the home on
a weekly basis to ensure the best possible future for each child.

When asked about her wish, Jaci had many ideas. Then the idea
came to her to go to Walt Disney World—a magical place she had
only seen on TV.

“None of the children have ever
flown in an airplane, seen an ocean or
been on a family vacation,” com-
mented Beverly.

Thanks to supporters like you, we
were able to grant Jaci’s wish and en-
able the family to experience a week
- without the constant interruptions of
therapists doctor’s

visits, appoint-

ments or hospital stays.

Childhood for children like Jaci is
often comprised of unpredictable moments of normalcy sand-
wiched between doctor’s appointments, medical tests, x-rays and
the occasional medical complication that can result in a hospital
stay.

And family members share the enormously heavy burden that
often accompanies a life-threatening medical diagnosis--schedules
are often “tentative” based upon the medical needs of the child.

“Words cannot express the positive, lasting impact Jaci’s wish
had on our entire family. For one magical week, we were able to
enjoy ourselves as a family without the constant reminders of the
overwhelming physical, emotional and financial challenges we face
every day,” says Beverly.

Online

(continued from page 1)

loss to paper pledge card errors.

sand in processing expenses and potential

giving nationwide.

Lambert said online donations repre-

And campaign officials don’t have to walk
around the offices to physically pick up do-
nor cards, which comes in handy for offices
that have large numbers of employees who
telework or are otherwise frequently out of
the office.

OPM said that because Employee Ex-
press and other online donation systems
cut down on paper and printing and save on
other administrative costs, more donated
money can go to charity instead of bankroll-
ing the campaigns. OPM said it has not yet
collected enough data to study how much
electronic giving saves.

Although nationwide data has not yet
been collected, online giving in Cincinnati
has saved the Campaign nearly $19 thou-

Last year, 7,389 donors used Employee
Express to donate nearly $4.7 million. An-
other 28,321 donors used CFC Nexus and a
hybrid system combining Employee Express
and the CFC National Capital Area’s own
online system to donate nearly $13.5 mil-
lion. The total number of online donors in
2008, 35,710, represented a 68 percent
increase over the previous year. And the
$18.2 million pledged online in 2008 repre-
sented a 73 percent increase over 2007.

In the Cincinnati Metro Area CFC, Em-
$62,938
which made up 5.1 percent of total contri-
butions. CFC Nexus pledges totaled
$280,086, or 22.7 percent of total contribu-
tions. All told, Cincinnati’s online giving ac-

ployee Express accounted for

counted for nearly two percent of online

sented nearly 6.6 percent of the $276 mil-
lion raised in 2008, up from 3.8 percent in
2007.

“It’s a small part of the total amount con-
tributed, but it’s a great increase,” Lambert
said. “As campaigns expand online giving
options, we’ll see that become the signifi-
cant way donors contribute to the CFC.”

OPM said it’s happy with the rate cam-
paigns are adopting online pledging, and
expects that eventually all donations will be
made through Employee Express or some
other system.

Elise Castelli and Marcus Glasgow con-
tributed to this report.
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Charity Navigator Tip #4: Determine how much goes to charities

In its fourth installment in a series that
examines advice given by Charity Navigator,
the Campaign Chronicle explains how con-
tributions are distributed to the charities
Federal employees designate.

Charity Navigator’s tip regarding this
point reads as follows:

Just as individual charities exhibit different
levels of efficiency, so do the fundraising
charities that run workplace giving cam-
paigns. Since these organizations exist to
channel your money to other charities, they
should spend more on programs and less on
overhead as compared to other types of
charities. In fact, Charity Navigator's analy-
sis shows that the median fundraising char-
ity spends 84% on its programs and only 6%
on administrative expenses. Comparatively
the median charity evaluated by Charity
Navigator spends 80% on programming and
10% on administrative expenses. So before
you contribute, make sure that your work-
place giving campaign is efficient at funnel-
ing donations to the charities it is in busi-
ness to support.
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The Cincinnati Metro Area CFC has so far
disbursed 91.1%
lected from the 2008 Campaign to the

of its contributions col-

charities that federal employees designate.
This figure is up from 90.7% from the 2007
Campaign and it is anticipated to be higher
in 2009. These figures, compared to Charity
Navigator’s findings of median program
expenses in the range of 80% to 84% and
the national CFC average of about 85%, in-
dicate that Cincinnati’s Campaign is highly
efficient and cost conscious.

The CFC also provides information on
how individual charities spend their budg-
ets. This is made easy by providing the Ad-
ministrative and Fundraising Rate (AFR) in
the description of every organization. It
reflects the percentage of the organization’s
budget that is spent on overhead items
such rent, utilities, some salaries, and so on.
It is calculated from the organization’s IRS
Form 990, Return of Organization Exempt

From Income Tax.

Contrary to popular belief, the CFC does
not set a limit on organizations’ AFRs. In
November of 2006, OPM stopped requiring
organizations to explain AFRs in excess
25% .
eral employees to make their own determi-

This change was meant to allow fed-

nation as to who is worthy of their contribu-
tion. CFC Memorandum 2006-21, dated
November 20, 2006, states:

Applicants with administrative and fundrais-
ing rates that exceed 25% of total revenue
are no longer required to submit an expla-
nation and formal plan for reduction of the
rate ... Applicants
late and provide their AFR. If the organiza-
tion is admitted, its AFR will appear next to
the organization’s
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Charity Navigator’s Five Tips
for CFC Donors

Examine your values to determine
which causes you want to support.

Review your personal finances to de-
termine how much you can afford to
give.

Learn how the participating charities
were pre-screened and back it up
with your own research.

Find out what percentage of your
donation is going to the charities
you’ve chosen.

. At the end of the year, find out how
your donations were put to use.

As always, the Cincinnati Metro Area CFC
stands ready to assist any Federal employee
with questions concerning the Campaign.
Feel free to contact the CFC Office at (513)
684-2515 or cincycfc@gmail.com.

d

Need CFC
information?

Locate a Coordinator
Get CFC materials
Find charity info

Provide comment

Contact the CFC Office to get all your CFC
information. You can write, email, call, or
FAX:

CFC

John Weld Peck Federal Building
550 Main Street, Ste. 1-116
Cincinnati, OH 45202

Phone: (513) 684-2515

FAX: (513) 684-2103
cincycfc@gmail.com



http://www.charitynavigator.org/

