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USPS kickeff Campaign

At what is clearly a trying time for the
Postal Service, postal executives and union
leadership have come together to kick-off
the agency’s 2009 Campaign. Despite the
nation-wide concern over the impact of the
post office woes on the outcome of the
Campaign, postal employees have shown
remarkable resilience and enthusiastic sup-
port for the 2009 Campaign (see USPS
Headquarters has the CFC Power on page
4).

In Cincinnati, the Postal Service has tradi-
tionally had the largest Campaign in terms
of total contributions (see table of Top Ten
Campaigns below). In addition, postal em-
ployees demonstrated a rate of participa-
tion that was slightly above the Cincinnati

average in 2008. But with the IRS’s Cincin-
nati Service Center on the heels of the
Postal Service in the race for the top spot,
the traditional top dog could be replaced.
So why all the hubbub about the Postal
Campaign? Close analysis of recent Cam-
paign statistics indicate that however goes
Cincinnati’s Postal Service Campaign, so
goes the national CFC. Hard to believe?
Consider these figures:
From 2004 to 2008, national participation
rate has fallen to 28%, as has Cincinnati’s
USPS (to 28.3%).
On the other hand, Cincinnati USPS donors
have consistently offset slipping participa-
tion with increased average contributions,
which have risen nearly 22% since 2004.

The national average gift has increased by
23.6% in the same time period.

In honor of the postal executive, union
leaders and, most especially, the postal
employees who have committed to work
through their trying times to contribute to
our Campaign, the Cincinnati Metro Area
CFC dedicates this issue of the Campaign
Chronicle to the United States Postal Ser-
vice. In this issue, you will find stories of
USPS CFC kick-offs, letters of support, and
testimonials from postal related charities. It
is with sincere gratitude for their commit-
ment to the Campaign that this issue is pub-
lished.

Top Ten Campaigns of 2008 Going for the
(total dollars) G oa |
1. US Postal Service $266,037
-t- | $1250000
2. Internal Revenue Service $259,585 i | [
Cincinnati Service Center | i
3. Veterans Affairs Medical Center $109,418 -
4. US Environmental Protection Agency $104,154 C
5. National Institute of Occupational Safety and Health  $89,580 C
6. Department of Energy $47,861 -t-
Environmental Management Consolidated Business Center TUr
7. Internal Revenue Service $30,309 T
Tax Exempt and Governmental Entities T oy
8. National Labor Relations Board $29,743 |- |$225033
Region 9 i B
9. Food & Drug Administration $23,084 g
Cincinnati District Office & Forensic Chemistry Center 2 | s0
10. US Army Corps of Engineers $22,203
Great Lakes & Ohio River Division Q
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Union leadership encourage support of CFC

National Association of
Letter Carriers

July 29, 2009

Daar NALC Member:

Dear NALC Member:

The Combined Federal Campaign enables letter carriers to direct voluntary contributions to the spe-
cific non-profits of your choice — agencies you see doing good things in your own community. Donor
choice allows you to choose to give to those charities that are making a real difference in your life
and that of your co-workers and neighbors.

Whatever choices you make for yourself and your family, | encourage members of the NALC who
can, to participate in the 2009 Combined Federal Campaign in support of worthy charities in your
community. Thank you for your generosity.

Sincerely,
P _"‘1 '-_\--\\
== ! \ll b I\
z L)
Fredric V. Rolando
President

Dear APWU Member:

Postal and federal employees play an important role in American life—processing and delivering
mail, keeping travelers safe, and giving vital support to the elderly and disabled. Hard-working postal
and federal employees make our country better in hundreds of ways every day.

Postal workers are also good citizens of our communities, with thousands involved in volunteer ac-
tivities. In addition, we make our neighborhoods and our nation better by contributing to the Com-
bined Federal Campaign (CFC).

| encourage you to sign-up to contribute to the CFC during this year's enrollment campaign, and to
designate as recipients charitable organizations that make a difference in the lives of working fami-

lies.

Whatever choice you make, | urge you to participate in the 2009 Combined Federal Campaign and to
support essential services in your community.

In union solidarity,

LA )}é’ ﬂw.z.«;;
Susan M. Carney

WA

William Burrus

Human Relations Director President Upcoming Campaign Kick-Offs
The Cincinnati Metro Area CFC would like Oct. 19 US Postal Service
to thank the following for their sponsorship (Independent Agency)
of the Oct. 26 Social Security Administration—
2009 Campaign: e
(Independent Agency)
Government Employee Oct. 26 Occupational Safety and Health

(GEICO)

Insurance Company

Greater Cincinnati
Federal Executive Board

Administration (OSHA)
Cincinnati Technical Center
(Labor)

Nov. 1 Office of Thrift Supervision
(Treasury)

Nov. 1 US Air Force ROTC - UC
(Defense)
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Charity Navigator Tip #5: Find out how your donation was put to use

In its final installment in a series that ex-
amines advice given by Charity Navigator,
the Campaign Chronicle urges donors to re-
search how their contributions were used by
the organizations to which they donated.

Charity Navigator’s tip regarding this point
reads as follows:

You've taken the time to identify a well-
managed, responsible charity that works to
solve the issues that are most important to
you. Over the course of the year you've in-
vested your hard-earned money to support
that charity's mission. Now it's time to take
stock of that charity's accomplishments. Find
out what successes the charity had during
the year by reviewing the charity's website,
reading its annual report or directly commu-
nicating with the charity. Be sure to also in-
quire as to what challenges the charity ex-
pects to face over the coming year.

After you're satisfied with your favorite char-
ity's progress, be sure to continue your com-

mitment to its work. Renew your financial
support through your employer's annual
workplace giving campaign, making sure
your contribution qualifies for your em-
ployer's matching program. As you learn
more about how your donation advances the
charity's mission, you might even be moti-
vated to increase your involvement in the
cause by donating your time. Charities play a
vital role in our communities and they need
both financial donors and volunteers to help
them succeed in making our country a better
place to live.

One of the best ways to keep tabs on your
chosen organizations’ use of funds is to read
their publications. In keeping with this is-
sue’s postal theme, consider the National
Association of Letter Carriers (NALC) discus-
sion of the recent use of a certain charity’s
funds in the article below.

Contact the Cincinnati Metro Area CFC
with questions: cincycfc@gmail.com.

Charity Navigator’s Five Tips
for CFC Donors

Examine your values to determine
which causes you want to support.

Review your personal finances to
determine how much you can afford
to give.

Learn how the participating charities
were pre-screened and back it up
with your own research.

Find out what percentage of your
donation is going to the charities
you’ve chosen.

At the end of the year, find out how
your donations were put to use.

. CHARITY NAVIGATOR
K

Postal relief fund nearly tapped out

from The Postal Record

With the annual Combined Federal Cam-
paign underway across the country, letter
carriers are being encouraged to consider
making a donation to a CFC charity de-
signed exclusively to help the active and
retired postal community.

Over the past four years, much of the aid
from this charity has gone to assistance for
the thousands of postal employees whose
lives were battered by Hurricanes Katrina,
Wilma and Rita along the Gulf Coast in
2005. But the Fund also has helped letter
carriers and other postal employees victim-
ized by natural disasters and fires in dozens
of states and U.S. jurisdictions.

The Fund’s assets have been nearly
wiped out by more than $8 million in grants
mailed by the Postal Employees’ Relief Fund
to victims of the Gulf hurricanes, according
to Drew Von Bergen, NALC's representative

on the Fund’s Executive Committee. The
Fund received more than 1,700 applications
for assistance for the Gulf Coast hurricanes.
Still, the Fund receives new requests
every week for aid in recovering from tor-
nadoes, floods, wildfires and other disas-
ters, as well as home fires.
this
$917,000 have gone to postal employees

Already year, grants totaling
and retirees in 24 states.

More than 90 percent of this charity’s
grant money comes from pledges during
the annual CFC campaign. It has one of the
lowest administrative cost percentages in
the CFC campaign—5.5 percent— due to
the fact that the Fund has only one full-time
employee. That means nearly all of the do-
nated money goes directly to grants for
fellow postal employees.

Contributions encouraged

In a letter endorsing this year’s CFC cam-

paign (opposite page), which runs through
December 15, President Rolando invited
NALC members to consider a contribution
to the Fund or another charity of your
choice.

“Whatever choices you make for yourself
and your family, | encourage members of
the NALC who can to participate in the 2009
Combined Federal Campaign in support of
worthy charities in your community,” Ro-
lando wrote, adding, “Thank you for your
generosity.”

Postal and other Federal employees are
encouraged to read this story in its entirety
at http://www.nalc.org/news/precord/
ArticlesPDF/0909-CFC.pdf.



http://www.charitynavigator.org/
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USPS Headquarters has the CFC Pg

"We've Got the Power" is the theme of this year's United States
Postal Service Headquarters' 2009 Combined Federal Campaign
(CFC). Their Campaign Manager, Toni Cook, stated this early and
often during her welcome to fellow employees at their CFC kickoff
event held on Friday, October 9, in their Ben Franklin Room. Ms.
Cook had the honors of emceeing the program and her enthusiasm
towards the CFC seemed to be contagious. From the music per-
formed by the U.S. Postal Service Band, to the organization's CFC
campaign staff entering the room in a large dance line, the kickoff
was certainly charged with a high level of energy.

"Our organization thrives in building strong communities," said
Vice President, Employee Resource Management and their 2009 CFC
Vice-Chair, Deborah Giannoni-Jackson, during her keynote address.
"John Rockefeller once said ‘Think of giving not as a duty but as a
privilege,' and he was right". Ms. Giannoni-Jackson told her own per-
sonal story of how the CFC helped her and her family when they lost
her father and brother to brain cancer. "You may think your contri-
butions are insignificant, but I'm here to tell you that they are not,"
she said.

Some of the kickoff's other highlights included a testimonial on
behalf of the campaign from last year's National Oceanic and Atmos-
pheric Administration's CFC Campaign Manager, David Hermreck,
presentations from three CFC-supported charities, door prizes, a
charity fair, and remarks from the USPS 2009 Loaned Executive, Tho-
mas Watson.

CFC honors for Florida carrier

from The Postal Record

"We've got the Power!" said Toni Cook, the 2009 CFC Campaign Manager for
the USPS Headquarters

Vice President, Employee Resource Management and 2009 CFC Vice-Chair,
Deborah Giannoni-Jackson, spoke of how her family was helped by the CFC

coast CFC raised more than $167,000 in individual pledges in 2008,
plus another $31,000 through participation in the special events.
“Lory’s outstanding attitude, charisma and commitment could

Lory Waechter of Clearwater, Florida Branch 2008, was honored turn Scrooge into a generous donor,” wrote Suncoast CFC local
at a special White House event with a Hero Award in recognition coordinating committee chair Kay Greene and director Tony
of her volunteer achievements on behalf of the Combined Federal McKenna.

Campaign.

The money raised by local CFCs supports numerous charities

Waechter was selected from among 250 nominees from federal and non-profit agencies. Presenting the plaque were OPM Direc-

offices worldwide for the CFC award, which was presented June 26
at a special White House event. Director John Berry of the Office of
Personnel Management cited the letter carrier for her spare-time
efforts to raise money for the Suncoast CFC, which covers nearly
30,000 employees across 42 federal agencies in 10 west-central
Florida counties.

In 2008, Waechter organized several special CFC events, includ-
ing a sell-out golf tournament at MacDill Air Force Base, a number
of fund-raising chili cookoffs, and a 5K fun run on the Veterans
Administration’s Bay Pines campus. Also, as part of a three person
team, she trained volunteer workers, collected pledge forms and
conducted employee meetings.

In Pinellas County in particular, Waechter was credited for a
record increase in CFC participation, which jumped from 32 per-
cent to 91 percent. Largely due to Waechter’s efforts, the Sun-

tor John Berry (left) and Postmaster General Jack Potter.




