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Donations from federal employees increased in 2008

By Elise Castelli
Federal Times

Federal employees are a generous
bunch. They gave nearly $276 million of
their hard-earned pay to those in need
through the government’s Combined Fed-
eral Campaign last year, just as the econ-
omy began to tank. That is up from the
$273 million they donated in 2007.

Since CFC’s inception in 1961, feds have
contributed more than $6 billion to the
campaign’s charities. Federal employees
are “making more money each year and, in
turn, they increase their contributions to
the CFC because they understand that there
are others out there who need help and
that they can make a positive difference by
contributing to a CFC charity,” said Mark
Lambert, the Office of Personnel Manage-
ment’s CFC director.

“I don’t think federal employees are im-
mune to current economic challenges ... but

employees see the CFC as part of their fed-

Charities receiving the highest donations through the Combined Federal Campaign

in 2008:
Charity

Community Health Charities

Military, Veterans and Patriotic
Service Organizations of America

Health and Medical Research
Charities of America

CancerCURE of America:
Care, Understand, Research & Fund

Global Impact

Christian Service Charities
Animal Charities of America
Children’s Charities of America

Ametrican Red Cross $6

America’s Charities $6

Christian Charities USA $6
Earth Share $5

SOURCE: Office of Personnel Management
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eral service. That’s why they gave more last
year.”

Among the biggest beneficiaries of fed-
eral employees’ generosity are health chari-
ties. The top recipient of CFC donations in
2008 was Community Health Charities,
which organizes workplace fundraising
drives for charities such as the American
Cancer Society, the March of Dimes Foun-
dation and St. Jude’s Children’s Hospital.
The association netted $21 million in CFC
donations last year.

The Military, Veterans and Patriotic Ser-
vice Organizations of America, which repre-
sents groups such as Disabled American
Veterans and the Veterans of Foreign Wars,
was a distant second with $12 million in
donations. Feds are also conscious of pro-
viding aid and relief to the poor at home
and abroad. They donated nearly $11 mil-
lion to Global Impact, an association of or-
ganizations providing relief abroad, and
another $11 million to Christian Services
Charities, an association of religious organi-

zations providing relief around the world.

Animals and children were also top pri-
orities for feds, who set aside $10 million
for Animal Charities of America and $9 mil-
lion for Children’s Charities of America.
While feds generously help others in need,
there are also charities that let feds help
feds. More than 20 organizations support-
ing feds receive funding through CFC.
Among them are groups such as the Asian
American Government Executives Network
and Blacks in Government, which provide
scholarships to increase the diversity of the
federal workforce.

Other groups, such as the American For-
eign Service Association Scholarship Fund
and the Federal Employee Education and
Assistance Fund, foster continued educa-
tion of feds. Charitable arms of institutions
such as the Pentagon Federal Credit Union
Foundation support military personnel and
their families.

See Increase, page 2.
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CFC Test.

Wilma and Ralph recently celebrated
their 58th wedding anniversary. The couple,

MO N

life-long Cincinnatians, began frequenting a |
CFC organization, five years ago. They |

spend at least three afternoons a week at
the center, arriving in time for a game of
bingo before lunch. After lunch, many of

the men congregate over a pool game, and

the women dive into a game of cards.

Ralph admits that Wilma is more of “a
people person” than he is. “But | really look
forward to coming here, every time,” he
says. “It’s easy for me to understand when
somebody needs something. And we need
one another.” People at the center keep a
close eye on each other. Wilma says she
always receives calls if they don’t show up
one day, asking, “Do you need help? Can |
go to the store for you?”

Without the center, the couple would be
isolated, they say. “l learned from my mom
that growing old doesn’t mean you become
secluded and cut-off — it’s not necessary. |
encourage anyone who is elderly and in
need of a friend, to come visit the center.”

Increase

(continued from page 1)

And nonprofits such as Diplotots Inc., the
group that runs the State Department’s
child care facility, seek CFC donations to
assist department employees who cannot
afford day care.

New to the group this year is Young Gov-
ernment Leaders, an organization promot-
ing the development of early career gov-
ernment professionals through mentorship
programs, networking opportunities, train-
ing and community service events. CFC do-
nations will go to a scholarship fund the
organization is standing up to help young
feds continue their education, said David
Wycinsky, spokesman for Young Govern-
ment Leaders.

“Our mission is to build the leaders of
the next generation,” Wycinsky said. CFC
donations to the group’s scholarship fund
could help the organization do just that, he
said.
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In 2007, 90% of the organization’s mem-
bers said they would not have been able to
get the services they needed without the
Center’s social work staff. Additionally, 96%
feel better about their lives since they
started taking part in wellness activities,
and 95% believe they are aging well.

mpr ovi

ng peopl e’s

2008 results:

« 2,420 seniors received home-delivered
meals

« 2,540 people with disabilities received
social rehabilitation, career and em-
ployment-related services

« More than 6,000 seniors engaged in
services that ensured protection from
abuse and neglect

o Through the organization’s efforts,
1,444 individuals/families received
mental health services that led to im-
proved outcomes for leading a more
stable life.

The Cincinnati Metro Area CFC would
like to thank the following for their
sponsorship of the
2009 Campaign:

Government Employee
Insurance Company
(GEICO)

Greater Cincinnati
Federal Executive Board

Need CFC information?

Locate a Coordinator
Get CFC materials
Find charity info
Provide comment

Contact the CFC Office to get all your CFC
information. You can write, email, call, or
FAX:

CFC

John Weld Peck Federal Building
550 Main Street, Ste. 1-116
Cincinnati, OH 45202

Phone: (513) 684-2515

FAX: (513) 684-2103
cincycfc@gmail.com

Among groups supporting federal employees that seek funding through the

Combined Federal Campaign:

Group

Asian American Government Executives Network

Blacks in Government
American Foreign Service Association
Scholarship Fund

Federal Employee Education and Assistance Fund
Pentagon Federal Credit Union Foundation

Young Government Leaders

SOURCE: Federal Times research

Web site

www.aagen.org
www.bignet.org

www.afsa.org/scholar
www.feea.org
www.pentagonfoundation.org
www.younggovernmentleaders.org



